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30 September 2009 – France, Paris – European performance-based marketing specialist Aedgency has 

today added a new service to the portfolio of online marketing tools it can offer to brand marketers with 

the launch of its e-buyer community, Deenero, in France. The service has already been introduced to the 

Spanish market in May and will come to other European countries later in the year. 

Deenero compliments Aedgency’s integrated portfolio of EDGE performance marketing products by enabling 

smart targeting across the consumer purchasing cycle. To achieve this Deenero incorporates contextual 

offers and email marketing to enable brands to reach individual shoppers with promotions at just the right 

time in the purchasing process and provides further opportunities for cross-sell and up-sell. 

By opting-in to download the Deenero toolbar shoppers are able to access enhanced offers from retailers 

through the Deenero portal or direct using a search engine. If the consumer chooses to start his/her online 

shopping session through a search engine the Deenero plug-in highlights links to participating vendors’ 

websites via a branded Deenero tag, thus building a direct relationship between the brand and the e-shopper. 

Deenero outlines exactly how much the consumer can save before they click through to the retail site, 

improving the shopping experience by cutting out extraneous stages and enabling e-shoppers to find the 

best deals quickly and efficiently.

“Deenero has been designed with the consumer in mind”, Jon Smith, Head of Cashback, explained: “By 

tailoring the service to typical e-shopping behaviour we are able to extend the user’s shopping experience 

without asking the e-shopper to do anything he or she wouldn’t do anyway.“

Deenero users are able to claim up to 30% cashback on purchases made from partner stores and can collect 

money accumulated via direct bank transfer or Pay Pal when it suits them. 

To date 120 retailers have signed up as vendor partners to cover a wide range of goods and services, this 

encompasses a diverse range of brands including Galeries Lafayette, Jules, Fnac, CDiscount, 3Suisses, 

Pierre&Vacances, Sony...”

Vincent Labey, CEO of Aedgency, said: “Online shoppers have become very web-savvy and during the 

economic downturn are increasingly price conscious, so very few consumers start their online shopping 

experience direct at a retail site.  Deenero integrates cashback and price comparison elements to the search 

experience, so perhaps it doesn’t fit the definition of “traditional” online retail services. We feel Deenero is 

best described as an online personal shopping assistant.”
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About Aedgency

Headquartered in Dublin with offices in Barcelona, Aedgency offers performance based digital
marketing which offers a gateway to privileged communication channels between brands and
e-buyers.
Founded in 2004 Aedgency has been growing rapidly ever since and now operates across five
European markets. Aedgency’s focus is on increasing advertisers’ conversion rates and it places
equal emphasis on monetising its publishing networks and independent publishers’ websites.
Aedgency offers brands access to millions of online consumers across Europe. Its bespoke
analytics engine uses deep contextual segmentation to closely target users through the
communication channel that is most likely to get a result. Through Aedgency’s deep
understanding of data it is able to predict exactly what a web user is looking for and offers four
routes to a sale Contextual offers, Email marketing, Aedgency Cashback and Aedgency Publishing.
For full details of Aedgency’s integrated product suite please visit www.aedgency.com
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